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A practical checklist for conducting effective A/B testing on multi-modal content to ensure optimized
results.

Checklist Items:

1. Define Your Primary Goal
Determine if the goal is awareness, engagement, or conversion. The test should focus on achieving
that single outcome.
Reference Section: A Practical Framework for Running Reliable A/B Tests

2. Establish a Clear Hypothesis
Create a specific hypothesis that outlines the bundled change, target audience, and expected
outcome to prevent drifting away from the test's purpose.
Reference Section: Why Multi-Modal A/B Testing Is Harder Than Standard Content Testing

3. Choose One Variable to Test
Select one specific aspect of the content to change, such as a headline or a visual treatment, to
maintain clarity in your results.
Reference Section: A Practical Framework for Running Reliable A/B Tests

4. Test High-Impact Areas First
Focus on elements that are most noticeable and impactful, such as headlines, CTAs, and opening
frames of videos.
Reference Section: The Best Multi-Modal A/B Testing Use Cases to Prioritize

5. Utilize Multi-Modal Content Tools
Implement tools like Optimizely or VWO for cleaner measurements and better variant tracking during
the testing process.
Reference Section: Tools We Recommend for Multi-Modal A/B Testing

6. Monitor Against a Single Metric
Track one primary metric for evaluation to stay focused on the intended result and avoid confusion
from multiple signals.
Reference Section: A Practical Framework for Running Reliable A/B Tests

7. Ensure Sufficient Sample Size
Manage traffic distribution carefully to maintain a robust sample size for each variant, ensuring you
can trust the results.
Reference Section: Why Multi-Modal A/B Testing Is Harder Than Standard Content Testing
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8. Analyze the Results Carefully
Interpret results with an understanding of potential confounding factors like load times or format
interactions, to avoid misreading the data.
Reference Section: How to Interpret Results Without Misreading the Data

9. Iterate Based on Findings
Use the insights gained from the A/B testing to inform subsequent content improvements and test
new hypotheses.
Reference Section: A Practical Framework for Running Reliable A/B Tests

scaleblogger.com | Generated by ScaleBlogger • Page 2 of 2 Page 2 of 2


