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A practical template for tracking and measuring the effectiveness of content through various attribution
models.

Checklist Items:

[ 1. Source Tracking
Identify and record the source of each visit, including organic search, email campaigns, social media,
and referrals. This ensures clarity on where user engagement begins.
Reference Section: What if your best content is not the content getting the credit?

] 2. Content IDs
Assign a unique identifier to each piece of content. This aids in linking content to assisted conversions
and repeat visits, making it easier to analyze performance.
Reference Section: What if your best content is not the content getting the credit?

] 3. Conversion Events
Define key actions that signify success, such as demo requests, newsletter signups, or quote form
submissions. Clear goals lead to more accurate attribution models.
Reference Section: What if your best content is not the content getting the credit?

] 4. Path Data
Track the sequence of pages and visits made by users, not just the final conversion touchpoint.
Understanding the full journey provides insights into content influence.
Reference Section: What if your best content is not the content getting the credit?

] 5. Time Lag Measurement
Measure the time taken for content to drive action, recognizing that some content may take longer to
influence conversions yet still holds significant value.
Reference Section: What if your best content is not the content getting the credit?

[ 6. Channel Consistency
Ensure uniform naming conventions across all marketing channels. Consistent campaign tagging
allows for more reliable data comparisons and insights.
Reference Section: What if your best content is not the content getting the credit?

[ 7. Attribution Model Selection
Choose an appropriate attribution model based on your team's needs and the nature of your content.
Models vary from first-touch to data-driven attribution, each offering different insights.
Reference Section: The most common content attribution models and what each one really tells us
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