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A practical checklist to address challenges and limitations when using Al in content marketing.

Checklist Items:

1. Evaluate Content Quality

Regularly assess Al-generated content for subtlety, originality, and emotional depth to ensure it
resonates with the audience. Avoid generic or bland outputs.

Reference Section: Quality drift

[ 2. Maintain Brand Voice
Implement guidelines and templates to ensure consistent brand tone across all Al-generated content.
Use a single brand voice document to guide Al prompts.
Reference Section: Voice erosion

[ 3. Ensure Compliance and Privacy
Review data handling practices to ensure adherence to legal standards like GDPR. Regularly audit Al
processes to identify potential legal risks related to privacy.
Reference Section: Compliance and privacy headaches

[ 4. Monitor for Model Hallucinations
Before publishing, check for confident specificity in Al output. Validate facts, dates, and quotes to
avoid disinformation.
Reference Section: Model hallucinations and factual drift — causes and signals

] 5. Implement Verification Layers
Develop a process for human fact-checkers to review and verify Al-generated content. Use automated
systems to flag unverifiable claims.
Reference Section: Mitigate with retrieval-augmented generation

] 6. Manage Context and Memory
Utilize external memory stores for lengthy content or series. Keep track of user interactions to
maintain personalization without losing context.
Reference Section: Context and memory constraints in content flows

] 7. Audit Training Data
Regularly review and update training datasets to prevent biases. Incorporate diverse and
counterfactual examples to promote depth and nuance.
Reference Section: Training data blind spots and bias implications
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D 8. Establish Governance for Al

Set up a governance framework to oversee Al content production. Ensure editorial standards and
legal checks are integrated into workflows for quality assurance.
Reference Section: Trusting Al doesn't mean removing humans
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