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A practical checklist to diagnose drop-offs in the content funnel from first visit to conversion.

Checklist Items:

1. Identify Click-to-Engagement Drop-Offs
Analyze user behavior to see if visitors are arriving but not interacting with the content. Look for low
scroll depth and short dwell time.
Reference Section: Why visitors disappear between first click and conversion

2. Map Funnel Events
Create an event map to track user actions through the funnel stages, from session start to conversion.
Identify key events that indicate user intent.
Reference Section: Map the funnel events that reveal where users hesitate

3. Track Meaningful Engagement
Use specific events like scroll depth and internal clicks to distinguish between genuine interest and
mere page visits.
Reference Section: Read behavior data without mistaking noise for intent

4. Diagnose Drop-Offs with a Content Audit
Conduct a repeatable content audit to identify where users are dropping off. Look for friction points
like unclear CTAs or mismatched expectations.
Reference Section: Diagnose drop-offs with a repeatable content audit

5. Optimize Content Based on Findings
Implement content optimization strategies based on the audit findings. Focus on aligning CTAs with
user intent and improving content clarity.
Reference Section: Turn findings into stronger content decisions

6. Establish a Reporting Rhythm
Create a regular reporting schedule to monitor drop-offs and funnel performance. Use this data to
continuously refine content strategies.
Reference Section: Build a reporting rhythm that keeps drop-offs visible

scaleblogger.com | Generated by ScaleBlogger Page 1 of 1


